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Why does SEO matter?

It’s what we all want. Those dream clients finding us from a simple Google search 

means... more impact, more profit in your bank account, and more time doing the 

things you love. Less time searching for those paying clients.

 

But you know that simply building a website won’t land you masses of potential 

clients flooding your inbox. Been there, done that. A pretty site is nice... but you know 

from experience that it doesn’t actually do anything unless it converts. 

 

Converting traffic to followers... 

Followers to leads... 

Leads to sales...

 

Your website has the ability to do all of that for you... but it all starts with landing the 

right traffic on your site. And what better way to do this than to show up in your dream 

clients search results on Google?

 

In this checklist, I’ll walk you through the top things you need to be doing to make 

sure you are growing your organic reach and landing the right clients on your 

Squarespace website.

 

So keep reading and let’s begin transforming your Google rank!

Sandra
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Step 1: Site-wide Settings

OPTIMIZING SITE TITLE – DESIGN > SITE TITLE/TAGLINE

Make sure your business name along with any relevant keywords are used here.

 

ADD BUSINESS INFORMATION - SETTINGS > BUSINESS INFORMATION

Add all of your business information here. Even if you don't have a physical 

storefront, you can still add your city and state in the location settings. 

 

UPDATE YOUR BUILT-IN DOMAIN - SETTINGS > DOMAINS

Click 'Built-in Domain' box and update the 'SITE ID' to match your business name 

or relevant keyword. 

 

UPDATE YOUR BLOG SETTINGS - SETTINGS > BLOGGING

Update post URL format to contain just the title (only %t ... not the date as well). 

Turn on 'AMP' to help your posts load better on mobile devices. 

 

MAKE SURE SSL IS ACTIVATED - SETTINGS > ADVANCED > SSL

Select 'secured (preferred)' to turn on SSL. Google likes a website that is 

encrypted and secured.

 

EDIT SIDE-WIDE SEO SETTINGS - MARKETING > SEO

NOTE: Don't add a site meta description. This may sound counter-intuitive, 

however, Google doesn't like it when websites have duplicate data from page to 

page... to avoid this, you should set your SEO settings on each page. 

Click "advanced" at the bottom of this page to optimize your settings for your 

business name and main keyword. 

https://www.silvabokis.com/squarespace-tips/why-i-removed-my-squarespace-seo-description-and-why-you-should-too


The Ultimate Squarespace SEO Checklist

©Sandrda Houseman 2019

Step 2: Page Settings

First, go into the PAGES section of your site and 

make the following adjustments:

 

Click the gear icon next to each page or index 

section. Add a relevant page title and page 

description. Make sure to include keywords into 

these sections. Also, make sure your page URL 

is short and sweet while still being descriptive 

and to the point.

 

Next click the SEO tab and add an SEO title and 

description. 

 

Next optimize your social section. 

 

Finally, the content on the page itself is 

extremely important for SEO. You will want to 

make sure you are utilizing all of the appropriate 

headers (h1, h2, h3) and include relevant 

keywords into these header sections. 

 

Pro Tips:

- Use H1 tags at the beginning of each page and 

be sure to include your keywords in this line of 

text.

- Don't keyword stuff. Don't just enter keywords randomly in a way that doesn't make sense while 

reading. Google has gotten really good at catching this and will penalize a site for it.

- Be able to answer these questions and set up relevant keywords ... Who is this page for? What 

action should they take on this page?

- Write really useful content that your viewers want to read.
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Step 3: Image Settings

ADJUST IMAGE SIZE:

Squarespace recommends using jpgs that are less than 500kb  n size. Be sure to reduce 

the size of your images before uploading them.

 

UPDATE IMAGE NAME: 

Google indexes every bit of text in your website... even the parts that you think it can't see. 

So make sure to name your images properly and  when appropriate, you can use 

keywords in your image names (as long as you avoid keyword stuffing! The image name 

should still be descriptive of the image itself).

 

ADD IMAGE ALT TEXT:

Make sure to add image alt text whenever possible. View this tutorial about how to add alt 

text.

 

 

https://support.squarespace.com/hc/en-us/articles/206542357-Adding-alt-text-to-images
https://support.squarespace.com/hc/en-us/articles/206542357-Adding-alt-text-to-images
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Step 4: Techy Bonuses

- DO set up a 404 not found page. (located in the design section) Here are some of my 

fav 404s. 

- DO register your site with Google Console.This will help you see what people are 

searching to find your site.

- DO request that Google re-crawl your site. 

- DO submit your new sitemap to Google.

 

 

 

https://www.creativebloq.com/web-design/best-404-pages-812505
https://support.google.com/webmasters/answer/6065812?hl=en
https://support.squarespace.com/hc/en-us/articles/206543547-Your-site-map
https://support.squarespace.com/hc/en-us/articles/205813918-Verifying-your-site-with-Google-Search-Console
https://www.creativebloq.com/web-design/best-404-pages-812505
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Keep it up
Remember Backlinks.

This one is really important. Google will rank your website higher if it considers your site to 

be a credible resource. One of the main ways that Google determines credibility is by how 

many other sites have links to your site. The larger and more popular the website, the more 

credible Google assumes your page is. 

 

Regularly create relevant Content.

Make sure that you are regularly and frequently talking about the main focus of your 

business. 

 

Use content hierarchy on every page.

You should be using your header options regularly. Not only is this helpful for SEO, but it is 

helpful for your users experience (it’s easier to tell what a page will be about if you can 

scan header text that gives a quick summary of the page content). 

 

Use text vs images.

Quite often I see people create a flattened image of text so they can achieve the exact 

design idea they are going for. However, you should always try to use text as much as 

possible. When you upload a flattened image, Google can’t crawl the text that is on that 

image. 

 

Be clear, not cute.

It’s easy to want to write profound or cute text for your website, however, remember that 

people who are searching Google are using simple, straight-forward words. Think about 

what people will really be searching for and use those words. When it comes to headlines, 

page titles, etc., the user experience matters most. 

 

Use internal linking. 

Look for opportunities to link to different pages of your website within your body text/page. 

Google likes to see websites that are easy for viewers to navigate.

https://www.creativebloq.com/web-design/best-404-pages-812505
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Don't be overwhelmed

Even small changes will begin to make a difference in how you are getting found on 

Google. Take the time to begin implementing these things a little bit at a time. Check off 

each point that you complete and come back to this list later. Remember, SEO is a 

marathon, not a sprint... so just get started somewhere. 

 

And if you're overwhelmed with your website and you're ready to just have it done for 

you with the SEO practices in place, just reach out! I'd love to help you get back to 

doing what you do best and take the website headaches off your plate for good. 

Sandra

https://www.creativebloq.com/web-design/best-404-pages-812505

