
Squarespace SEO Checklist
The ultimate

to boost your organic website traffic



Why organic traffic?
It’s what we all want. Those dream clients finding us from a simple Google search 
means... more impact, more profit in your bank account, and more time doing the 
things you love. Less time searching for those paying clients.

But you know that simply building a website won’t land you masses of potential 
clients flooding your inbox. Been there, done that. A pretty site is nice... but you 
know from experience that it doesn’t actually do anything unless it converts. 

Converting traffic to followers... 
Followers to leads... 
Leads to sales...

Your website has the ability to do all of that for you... but it all starts with landing 
the right traffic on your site. And what better way to do this than to show up in 
your dream clients search results on Google?

In this checklist, I’ll walk you through the top things you need to be doing to make 
sure you are growing your organic reach and landing the right clients on your 
Squarespace website.

So keep reading and let’s begin transforming your Google rank! 

Sandra



Step 1: Update Settings.

Update business information.
Make sure your business name, address (at least city/state if you don’t have a 
physical address), phone number, email 
and physical location are all filled in. 

Basic information.
The important thing here is to make sure 
your site description is filled out and rele-
vant. You want to make sure that you are 
using your top keywords or phrases in this 
description.

Domains.
If you have multiple domain names, make 

sure your main domain name is set as the 
primary. Also, you can and should rename 
your squarespace built-in domain. I 
changed mine from a whole string of irrele-
vant letters/numbers to sandra-house-
man-web-designer. 

Connected accounts. 
Social media sites typically rank well on 

search engines, make sure to connect all of 
your active accounts here.



SEO.
Update your search engine description (make sure to include keyword phrases), 
title format (I changed mine to “%p - Squarespace Expert” because I want the 
page title to show up on a search and I want to show up when someone is look-
ing for a Squarespace expert), homepage title format (I changed mine to 
“Sandra Houseman Squarespace Designer” because I want to show up when 
someone searches my name and I want to be found when someone searches for 
a Squarespace Designer).

Blogging.
Change the URL format. I updated mine to be “%t” because I didn’t want a long 
and confusing URL. This ensures that my blog post URLs will only be the title. 
Example: sandrahouseman.com/new-post-title vs sandrahouse-
man.com/new-post-title8282018 - short and simple is best. Also, select to “use 
AMP” under ACCELERATED MOBILE PAGES. This will load your blog posts 
faster on mobile.

Security & SSL.
Google likes pages that are secure. In this section, make sure that “Secured 
(preferred)” is selected.



Step 2: Update page settings.
Google crawls and indexes every page of 
your site. It is your job to make sure Google 
knows what your site is all about so they 
can show it to the right people. The next 
thing we will change are your settings on 
each page.

Click on “Pages” on your dashboard. Next 
you will click on the gear icon next to each 
page. This will bring up a pop-up window 
where you will want to update the naviga-
tion title, page title, page description, and 
URL slug (these are the areas we will focus 
on). 

Navigation title: This is the link that shows 
up at the top of your website in the main 
navigation section. This is seen by your 
website visitors, so make sure this is short 
and sweet. For example, on my about 
page, I just have “About” listed here.

Page title: This title shows up in the top of your browser window or tab. This is 
where you can get a little more creative with keywords or phrases. For example, on 
my About page, I have “About Sandra Houseman” ... and then Squarespace auto-
matically adds my “Squarespace Expert” from the SEO settings after the page title. 
So in the browser mine reads, “About Sandra Houseman - Squarespace Expert”



Page description: Enter a sentence 
here that describes the page. You 
will want to include your main key-
words so search engines know who 
to show each page to. 

URL slug: Keep this short and sweet 
and focused. Squarespace will auto-
matically create this for you based 
on what you titled this page when 
you first created it... so if you have 
changed the details of a page since 
creating it, you will want to update 
this.  



Step 3: Update image settings.
Each image on your site gives you another ability to highlight specific keyword 
phrases for Google to crawl. In Squarespace, you can easily do this two different 
places... 

Update image file names: 
Open image settings by 
double clicking on the 
image. In the pop-up, you 
can rename the file with a 
descriptive keyword phrase.

Add image captions: This is 
a really great and easy way 
to add some hidden key-
word phrases. Under your 
uploaded image there will 
be a small font that says 
“type here”. Click on that 
text and type some relevant 
keyword phrases under each 
image. 

Next, double click on the 
image to open the settings 
pop-up screen, click on 
Design towards the top and 
then click the dropdown to 
select “Do Not Display Cap-
tion”. Now your visitors 
won’t be able to see your keyword but Google will! 

Reduce image file size: This one is a bit more complex, but the goal is to 
decrease your file size as much as possible without sacrificing clarity in your image.



Step 4: Ongoing activities.
Next we will go over good SEO practices that you can do on a regular basis.

Backlinks.
This one is really important. Google will rank your website higher if it considers 
your site to be a credible resource. One of the main ways that Google determines 
credibility is by how many other sites have links to your site. The larger and more 
popular the website, the more credible Google assumes your page is. For exam-
ple, if Forbes talks about you on their website and links to your website, Google 
will see your website as more relevant to it’s readers because it was mentioned 
(linked) by a really credible, widely viewed website (make sense??)... Therefore 
Google would boost your website in their search results even more. 

So how do you gain backlinks? Great question! 

A good way to begin earning backlinks is to guest blog. Although the larger sites 
are better for SEO, every backlink helps. Make sure to request that anyone who 
mentions you online also links to your site!

Regularly create relevant Content.
Make sure that you are regularly and frequently talking about the main focus of 
your business. So, for example, as a Squarespace expert and designer, I should be 
regularly posting new content that talks about Squarespace design, Squarespace 
tips, or website advice. Google will pick up on the fact that I am saying words like 
“Squarespace”, “design”, “website” a lot, and show my site to those searching 
for these things. A great way to regularly publish new content is by having an 
active blog section on your website.

Use content hierarchy on every page.
You should be using your header options regularly. Not only is this helpful for 
SEO, but it is helpful for your users experience (it’s easier to tell what a page will 
be about if you can scan header text that gives a quick summary of the following 
content). You should also include your keywords in your headers. It is a good idea 
to place your keyword phrases within the first 100 words of each page (in the body 
content as well as in the headers). 



Use text vs images.
Quite often I see people create a flattened image of text so they can achieve the 
exact design/look they are going for. Although sometimes this is the best option, 
you sould always choose to use text as much as possible. When you upload a 
flattened image, Google can’t crawl the text that is on that image. Although a 
couple images here and there won’t hurt your SEO too much, every image takes 
away keywords that Google could be indexing. 

Be clear, not cute.
It’s easy to want to write profound or cute text for your website, however, remem-
ber that people who are searching Google are using simple, straight-forward 
words. Think about what people will really be searching for and use those words. 
When it comes to headlines, page titles, etc., the user experience matters most. 

Use internal linking. 
Look for opportunities to link to different pages of your website within your body 
text/page. Google likes to see websites that are easy for viewers to navigate.



Some extra facts.
SEO is one of those things that often gets a bad rap. Usually people  end up 
shrugging it off because they think it’s too complicated or they need to hire an 
expert to do anything significant about it, but that isn’t true! Squarespace also 
gets badmouthed quite a bit when it comes to it’s SEO capabilities. But the truth is 
that you have the ability to rank just as high in any search engine with a Square-
space site as you do with anyo ther site. So here are some quick facts to ease your 
mind... 

1. Squarespace builds SEO functionality in at the core.
Squarespace founder, Anthony Casalena says that "Squarespace is engineered to 
work properly without a sea of plugins, and you should not take the lack of plugin for 
this to mean that we didn't actually just build it right from the start. We actually scan 
the top installed Wordpress plugins regularly and ensure we do all of that in our core." 

2. SEO is a marathon, not a sprint.
No matter what you do or who you hire, you won’t find yourself landing at the top 
of Google’s search results in 24 hours. SEO takes time and strategy so be patient.

3. Even the top plugins don’t do your SEO for you. 
Plugins like YOAST SEO (the top WordPress plugin) doesn’t actually improve your 
SEO for you. These top plugins essentially give you a checklist and tell you what 
to change to improve your results for any given web page. You still have to fill in 
the blanks with your content. 

4. Content is king. 
The best thing you can do for your SEO is write good content regularly. Your goal 
is to regulary publish content that is focused and on point - content that your 
dream clients actually want to read. 

4. Don’t try to trick the system. 
Google is smart (enough said!) and it typically will know when you’re trying to trick 
it into ranking you higher at a faster pace than your website deserves. Just be 
genuine and talk about the focus of your business... the right people will follow!



Don’t be overwhelmed.
I am so excited for you to begin seeing your improved search engine rankings! It 
is important to remember that improving your SEO takes time, but making even 
small changes here and there will help. 

If this is overwhelming and you would like to chat with me one-on-one, please 
check out my consultancy options here. A one-hour session will put you well on 
your way to making huge improvements.

I work these steps (and mant more “secret” steps) into each of my website 
design packages, so if you are ready for a website that not only looks beautiful 
but that actually converts, just reach out and I’d be happy to talk about how we 
can make your website dreams a reality.

Cheering you on!

Sandra


