
“The greater danger for most of us isn’t that our aim is too high 
and miss it, but that it is too low and we reach it.”

- Michelangelo

Hey Girl! Getting into the mind of your ideal client is SO important for being able to 
understand and reach them properly! In this guide, I will show you a few ways that you can 
understand your ideal client better. This is a good way to... 

- Confirm what you already know about your ideal client and get to know them even better.
- Gain more insight into their pain points and what they are looking to gain from your      
    services. 
- Begin making connections with those who are your ideal client. 
- Gain ideas for opt-ins and freebies to offer. 
- Grow your email list. 
- Start getting visible and putting yourself out there!

Some different ways to conduct market research: 

1. Interviews & Conversations - If you know someone personally who fits into your ideal 
client persona, then you can reach out to them directly. This may not be someone that you 
would want to sell to directly, but this could be a good friend or family member. Ask them if 
they would be willing to chat with you on the phone or in person for 20-30 minutes so you 
can ask them a few questions for your business. 
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2. Past clients & business connections - If you have past clients who are happy after working 
with you and who are also ideal clients, then reach out to them for a short interview! They will be 
happy to help as you grow your business if they were happy with your past experience together. 

3. Post on Facebook - You can create a public post on your personal facebook profile, or you 
can post questions in groups. These are great ways to get interaction and start getting visible in 
your new industry. Keep these posts short to encourage engagement. You can try posts like... 

4. Surveys - This is a GREAT way to collect thoughts from your ideal client because you don’t have 
to interact directly with anyone! It takes you a few minutes to create a survey, but the results can come 
rolling in for days (and even weeks) without you doing any more work. I recommend keeping your 
survey to about 4-6 questions and keep them open ended to encourage the person fill in their 
thoughts (no yes/no questions). You want to encourage your ideal client to tell you things like their 
pain points, if they would hire someone like you, how much they might pay, and you want to figure 
out language that resonates with them that you could potentially use in your website copy. (Make sure 
to collect email addresses from people who complete your survey to start building your email list!

Here are some great questions to think about asking your ideal 
client and using in your survey: 

- What is your biggest fear with _____________? (fill in the blank with that thing pertaining to 
   your business. i.e. “hiring a wedding photogapher”, “hiring a business coach”, etc.)

- Do you desire to quit your corporate job to ______________? (start a business, stay home with 
your kids, etc.)

- Would you be interested in one-on-one help from someone who could help you navigate 
   _______________? This would include help with ________________ (describe what this would 
   look like).

- How much would you be willing to pay for someone to come alongside you, help you navigate 
   _________________, and help you set up strategy and action plans to________________? (Outline 
   the time commitment of your services. This would also be a good idea to put multiple choice 
   options... like Under $250, $250-500, $500-1000, $1000-1500... just make sure that the price ranges 
   are close to what you want to be charging. If your program will start at $3,000, then make sure to
   start your prices a little higher. If this is the case, you may not even want to give an option for 
   anything under $1,000. You should give an option at the end for something along the lines of “I 
   would not be willing to pay for this service”.)

- What things make you feel successful in your life?

- What do you catch yourself daydreaming about? 

- What are your biggest dreams and goals in life?

- What is holding yourself back from living out these big dreams? 

- What do you enjoy the least about your current life/work situation?

- What is your biggest struggle in regards to _____________ recently? 

Use these questions to guide you as you create your own questions. You want to discover 
what they love, what they are struggling with, what they want in life, and how they would 
love for someone to step in and help them get there. 

I love using Google Forms and Survey Monkey to create these surveys! Here is a tutorial to 
help you create your own survey. Click the button below...
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“How many of you have ever hired a family photographer? How many of you have 
decided to take pictures of your kiddos on your own? Do you see the value a professional 
family photographer brings to the table? I want your thoughts!” 

“Hey Momma! What if you could snap your fingers and have peace in your home? If only 
it were that easy, right!? What if you could hire someone to help you reclaim peace and 
put the joy in your life? Would you do it? Give me your thoughts below!”
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<< Google Forms Tutorial >>

https://www.laptopmag.com/articles/create-survey-google-forms



